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FOR IMMEDIATE RELEASE: 16 OCTOBER 2018 

PRESS RELEASE 

Retailers must address challenge of overpacking 
according to consumer survey 

 
Almost a quarter of consumers are still opening goods ordered online that are overpacked 

according to a survey by Macfarlane Packaging.  

 

Overpacking remains a current focus and major challenge for retailers as they balance the 

need to ensure their product arrives undamaged while managing customer demands for 

more sustainable packaging.  

 

The survey asked shoppers to assess packaging performance across a range of online 

retailers. Over 200 survey responses were received, with 60% of these covering the fashion, 

homes & garden and health & beauty industries and for products ranging from a single 

lipstick to large garden furniture.  

 

Macfarlane Packaging, the country’s leading supplier of protective packaging, has identified 

the growing overpacking concerns from customers particularly in the home & garden and 

health & beauty industries – which were the lowest scoring in the survey. Unsurprisingly, the 

fashion sector came top for packaging that is the right size for the product predominantly due 

to apparel requiring less packaging protection in transit.  

 

Laurel Granville, Marketing Director of Macfarlane Packaging, said: “The current key 

industry issues of overpacking, sustainability and customer experience are tested in this 

survey. We know that the unboxing experience remains a top priority for consumers and 

therefore, presents opportunities for companies to enhance their image, build their brand 

and reduce their costs. 
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“Our research shows that there are still too many products being overpacked, however this 

is a tricky balance for many retailers who need to ensure that products like flatscreen TVs or 

fragile homeware items such as ceramics, candles or mirrors are delivered undamaged.  

 

“It’s clear that it is also important that retailers work with partners to help reduce the 

packaging to address the environmental concerns of their customers. As packaging experts, 

we can help retailers to make sure they make the most of their packaging to address 

concerns and demands of customers.” 

 

Key findings of the research  
 

 24% (a quarter) of participants said that their goods arrived with too much packaging. 

 nearly 1 in 3 said that the packaging was not a good fit for the products, with health & 

beauty fairing the worst at 40%, home & garden slightly lower than this at 38%; 

fashion at 10%  

 The most damages (12%) were seen in home & garden – due to variance in size, 

weight and fragility of the products. Fashion and health & beauty performed well at 

0% for fashion and 3% for health & beauty. 

 Home & garden is the sector where consumers believe that retailers are using too 

much packaging (41%) with health & beauty at 30% and fashion at 10%.   

 

The survey was carried out over the summer and was designed to provide retailers with 

valuable feedback from consumers on their experiences of opening and unpacking goods 

ordered online, with a focus on over-packing; sustainability; customer experience and fit for 

purpose packaging.  

 

Full details of the survey returns can be found here: 

https://www.macfarlanepackaging.com/unboxing-2018 

 

* “Unboxing” is the experience of opening a package containing a product ordered online. It 

has become known as unboxing and, with the advent of video blogging, consumers’ reviews 

of not only products, but the packaging that they arrive in, are becoming increasingly 

important to online retailers. YouTube now features almost 60 million unboxing videos – 

some with millions of views.  

https://www.macfarlanepackaging.com/unboxing-2018
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Macfarlane Packaging’s Innovation Lab has a full library of un-boxing videos where retailers 

can come along to address their packaging challenges and offer solutions - 

https://www.macfarlanepackaging.com/services/innovation-lab/ 

 
16 October 2018                                          - Ends - 

 
Further enquiries: 
 
Callum Spreng    t: 0141 548 5191  
Spreng Thomson  m: 07803 970103 

e: callum@sprengthomson.com 
 
Notes to Editors: 

 Macfarlane Group PLC is listed on the London Stock Exchange (LSE: MACF) in the Industrials 
Sector. 

 The company has more than 60 years’ experience in the UK packaging industry. 

 Macfarlane Group’s businesses are: 
o Macfarlane Packaging is the leading UK distributor of a comprehensive range of protective 

packaging products. 
o Labels designs and prints high quality self-adhesive and resealable labels, principally for 

FMCG companies. 
o Packaging Design and Manufacture specialises in designing and producing protective 

packaging for high value, fragile products. 

 Macfarlane Group is headquartered in Glasgow, Scotland, and employs over 800 people at 29 
sites, principally in the UK and Ireland. 

 The company has 20,000+ customers in the UK, Europe and the USA providing 600,000+ lines to 
a wide range of industry sectors including: consumer goods; food manufacturing; logistics; 
internet retail; mail order; electronics; defence and aerospace. 

https://www.macfarlanepackaging.com/services/innovation-lab/
mailto:callum@sprengthomson.com

