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PRESS RELEASE 

11 July 2018 

“Unboxing” study launched to help understand -
retailers packaging performance 

 
Macfarlane Packaging, the country’s leading supplier of protective packaging, is this week 

launching its annual “unboxing”* survey designed to provide retailers with valuable feedback 

from consumers on their experiences of opening and unpacking goods ordered online. 

 

Macfarlane’s 2017 unboxing survey revealed that 20% of packaging was not a good fit for 

the product, and 15% used too much packaging. Also 7% of products arrived damaged as a 

result of inappropriate packaging.  

 

Laurel Granville, Marketing Director of Macfarlane Packaging, said: “We know that the 

consumer unboxing experience remains a top priority for retailers and presents opportunities 

for them to enhance their image, build their brand and reduce their costs”. 

 

Macfarlane’s unboxing survey enables online shoppers to assess the:  

 appropriateness of outer packaging size  

 durability of packaging  

 ease of opening 

 amount of packaging materials used 

 recyclability of packaging 

 ability to use packaging for returns 

 use of branding 
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The online survey can be accessed at: https://www.macfarlanepackaging.com/open-up-

about-unboxing-2018. Participants will be entered into a prize draw. The survey will be open 

until 30 July 2018 and the results are expected to be published in September 2018. 

 

*The experience of opening a package containing a product ordered online has become 

known as unboxing and, with the advent of video blogging, consumers’ reviews of not only 

products, but the packaging that they arrive in, are becoming increasingly important to online 

retailers. YouTube now features almost 60 million unboxing videos – some with millions of 

views.  
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Further enquiries: 
 
Debbie Johnston   t: 0141 548 5191  
Spreng Thomson  e: debbie@sprengthomson.com 
 
Notes to Editors: 

 Macfarlane Group PLC is listed on the London Stock Exchange (LSE: MACF) in the Industrials 
Sector. 

 The company has more than 60 years’ experience in the UK packaging industry. 

 Macfarlane Group’s businesses are: 
o Macfarlane Packaging is the leading UK distributor of a comprehensive range of protective 

packaging products. 
o Labels designs and prints high quality self-adhesive and resealable labels, principally for 

FMCG companies. 
o Packaging Design and Manufacture specialises in designing and producing protective 

packaging for high value, fragile products. 

 Macfarlane Group is headquartered in Glasgow, Scotland, and employs over 800 people at 29 
sites, principally in the UK and Ireland. 

 The company has 20,000+ customers in the UK, Europe and the USA providing 600,000+ lines to 
a wide range of industry sectors including: consumer goods; food manufacturing; logistics; 
internet retail; mail order; electronics; defence and aerospace. 
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